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PG 3-5   Creative Brief Survey 

Answering these questions will help guide your logo design process. Keep referring back to these 

answers as you design to ensure you’re representing your business accurately and in a way that 

would attract your audience / target market.

PG 6       Logo Design Process 

Use the process to help guide you through the creation of your logo.

PG 7       Resources 

You’ll need some tools to help you craft a successful logo. We’ve provided some 

reccomendations for font sites, color inspiration, and graphic design websites. 
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ABOUT YOU
1. What is your mission?  

2. What services does your organization provide? 

3. What values does your organization stand for? (examples: community, customer service, reliability) 

 

4. Who are your main 3 competitors or T&I community members you admire? What do you like about 

their identity / online presence? What do you dislike? 

 

 

5. What about your background or product or service sets you apart from your competitors? 

 

6. Who is your audience / target market? (we serve people who…are / like / do / want)

Creative Brief Survey
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7. How does your audience learn about your organization or service(s)? 

 

8. What are three words you would use to describe your organization? 

9. List defining characteristics of yourself: (I am / I do / I love ) 

 

10. How do you want to be perceived by your audience?  

11. What can your clients expect when working with you? 

 

12. What are your favorite aspects of your business? 

 

13. What is your story? How did you start translating? How did that lead to you starting your own business?

https://acalvindesign.com/
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LOGO DESIGN PREFERENCES
1. What is the personality or tone of your organization? (examples: professional, friendly, 

sophisticated) 

2. Do you have any ideas on the wording you would like included in the logo? 

3. Do you have a slogan or tagline? 

4. Colors you prefer:

5. Fonts you prefer: 

6. Please collect some logos that you like and explain why you like them:

Creative Brief Survey
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THE PROCESS
1. Know it all 

A logo design needs to show your audience who your 

business is and the best way to ensure that is to have it down 

on paper to reference. 

2. Sketch 

Explore a variety of ideas, forms, words, and combinations. 

Sketch every idea that comes into your head. Don’t worry 

about anything being perfect.

3. Select 

Select 3 of your sketches to refine into concepts. Don’t 

overthink this step, consider which sketches you keep 

gravitating towards. 

4. Refine 

Review your 3 sketches with your notes. What important 

aspects of your business are you missing? Does it convey an 

accurate personality? Try tackling those sketches again with a 

new perspective.

5. Digitize 

It’s time to start bringing your logo ideas to life by rendering 

them on the computer. Start in black and white, this will help 

when it comes time to review. 

6. Review 

Share your logo concepts with friends, family, even a member 

of your target audience. Ask their opinion and avoid being 

defensive or explaining your decisions. Ask them why they like 

or do not like certain aspects. 

Logo Design

7. Choose 

You’ve worked hard to get to this point and it’s finally time to 

choose a winning idea. Consider all the feedback you received, 

what your eye keeps gravitating towards, and what fits in the 

best with your answers from step 1.

8. Refine 

Clean up your logo file and add your brand colors. Make sure 

you keep your colors minimal, no more than 3 in the logo.

9. Produce 

Craft a few iterations of your logo. You’ll want a stacked and 

horizontal version. If you have a symbol, you’ll want a version 

with just that. Create each of those in a few color variations, 

think how your logo will look on a dark/light or branded color 

backgrounds.

10. Use 

It’s time to share your logo with your audience and your 

network! Add your logo to your website, social media 

platforms, business cards, email signature, and any other 

business materials. 

https://acalvindesign.com/
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THANK YOU
We hope that you find this resource helpful. If you have any questions or would like to discuss the 

details of your project, feel free to reach out to amanda@acalvindesign.com.

Google Fonts

Google Fonts is a fantastic resource of over 900 licensed font families that you can use for free!

Font Squirrel

Font Squirrel is a wonderful resource of thousands of fonts that you can use for free!

Pixel Buddha 

Pixel Buddha offers a library of high-quality graphics and fonts, with both free and paid resources 

available. They often release weekly freebies that you can get notified of if you join their email list.

Creative Market 

Creative Market offers a large library of both free and paid high-quality graphics and fonts. They often 

release weekly freebies that you can get notified of if you join their email list.

Coolors

This handy tool generates color palettes at the touch of the space bar. It also allows you to tweak 

those colors and find similar shades.

Vectr

This free tool is a nice substitute for Adobe’s Illustrator application for creating vector graphics.

Adobe Express

Adobe Express offers you the ability to craft beautiful logos in just a few taps. This tool is available for 

free or a small monthly subscription. 

RESOURCES
Logo Design
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